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EDITORIAL CARTOON: Annika Kim
AMPLIFYING ACTIVISM. In response to Operation Metro Surge, many Minnesotans have used social media to promote 
and engage with meaningful efforts to support immigrant communities. Community resistance to federal immigrant oper-
ations demonstrate that combining online and in person efforts maximizes impact; posting alone is not enough.

of the staff 
agree100%

When digital activism goes beyond 
the screen, real change is possible

“Likes Don’t Save Lives.” This was the popular ad campaign slogan launched by 
UNICEF Sweden in April 2013, encouraging people to donate directly to a cause 
rather than just liking a post. The campaign identified a problem with the growing 
trend of online “slacktivism:” supporting a political or social cause solely through 
social media with minimal additional effort. It argued that social media often al-
lows those who aren’t directly affected by an issue to feel involved without invest-
ing much energy in the cause. 

As we’ve seen since U.S. Immigration and Customs Enforcement began its occu-
pation, Minnesotans are having the greatest impact when social media platforms 
serve as a foundation for engaging directly with immigrant communities and pro-
viding support. 

Most commonly, students engage on social media by reposting anti-ICE mes-
sages or sharing photos from protests in their Instagram stories to express their 
opinion. However, as UNICEF Sweden warned, a repost or a like does not help as 
much as participating in a food drive, organizing a carpool for affected families or 
volunteering time to the cause. These quiet acts of activism, which sometimes go 
unrecognized, are what really make a difference. 

While an Instagram story can showcase one’s stance on an issue, 
a post alone often fails to enact meaningful change. According to a 
2023 Pew Research Center report, titled “Americans’ views of and 
experiences with activism on social media,” 46% of U.S. social media 
users had been politically active on social media in the past year, 
but only 14% had looked up information about protests or rallies in 
their area. Attention is not action. Activism is most effective when 
one unplugs from social media and makes an effort to contribute to 
change; otherwise, it risks being performative. 

Over the last few months, Minnesotans who consciously avoided 
these pitfalls successfully used social media to organize a broader 
community effort against federal immigration operations. 

For example, The Minnesota Star Tribune reported on Feb. 11 
about a group of Minnesotan moms who communicate via Signal 
chats to mobilize residents to support immigrant families. Through 

their encrypted network, they have organized efforts to deliver food, volunteer for 
packing donations and spread a little joy to those staying inside for fear of ICE.

In another instance, five University of Minnesota student unions collaborat-
ed on social media to promote the nationwide shutdown on Jan. 30. Their post 
received nearly 34,000 likes on Instagram, and an estimated 50,000 participated 
in protests in downtown Minneapolis that day, sending a message that resonated 
across the country. These actions demonstrate how community members are suc-
cessfully utilizing social media and digital activism to enact meaningful change. 

On Feb. 12, White House Border Czar Tom Homan announced the gradual 
withdrawal of Operation Metro Surge. Still, Minnesotans will continue to feel the 
economic, social and psychological damage that federal agents inflicted upon the 
state. There is a need to continue community organizing for children who missed 
school, businesses struggling financially, workers who stayed home and so many 
others. Whether digital or in real life, the activism is far from over.

Keep donating, volunteering, protesting and organizing, whether it gets shared 
on social media or not. Post with intentionality instead of for proof, with the focus 
on recruiting others to join in the effort to make a direct impact on those affected. 
Through large and small acts of activism, continue to uplift Minnesota. 
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MINNESOTANS 
ARE HAVING THE 
GREATEST IMPACT 
WHEN SOCIAL MEDIA 
PLATFORMS SERVE AS 
A FOUNDATION FOR 
ENGAGING DIRECTLY.


